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Learning 
Objectives

• By the end of this 
presentation, you will be 
able to:

• Describe key 
elements of effective 
messages and how 
to develop them



What is an 
infodemic?

• An infodemic is an overabundance of information, 
accurate or not, in the digital space, accompanying an 
acute health event such as an outbreak or epidemic.



An infodemic can affect anyone.



Infodemics are more than the 
spread of misinformation.



Unmet needs generate 
questions, concerns, and 
anxiety.

• People’s questions and concerns 
are left unaddressed

• People turn to and pay attention to 
other information sources

• People are more vulnerable to mis-
and disinformation.



Social Marketing and Effective Messages



Social Marketing and its Use in 
Creating Messaging Campaigns



Key Terms
Marketing: The process of creating, communicating, delivering, and exchanging offerings 
that have value for customers, clients, partners and the society at large. (American 
Marketing Association)

Social Marketing: Applies marketing principles and techniques to create, communicate 
and deliver value to influence target audience behaviours that benefit society as well as 
the target audience. (Kotler, Lee, & Rothschild, 2006)

Design Thinking: Enhances the user experience through innovation. A discipline that uses 
methods to match people’s needs with what is technologically feasible and viable (from a 
customer value and market opportunity perspective). (Tim Brown, CEO IDEO).



The 4 Ps Marketing Mix

Product. The item or service 
being sold must satisfy a 
consumer’s need or desire.

Price. An item should be sold at 
the correct price for consumer 
expectations, neither too low nor 
too high.

Promotion. The public needs to 
be informed about the product 
and its features to understand 
how it fills their needs or desires.

Place. The location where the 
product can be purchased is 
important for optimizing sales.



The Transmission Model

“I know something that you don’t know. 
If you knew it, you’d be able to improve your behavior.”



Effective
Messages…

Are at the heart of communication

Convey benefits

Show consequences

Build skills and contribute to self-efficacy

Leverage the influence of ”important others”



Benefits are a 
promise of 
something that 
will happen in 
the future.



Benefits are a promise of something that will 
happen in the future.





• The strongest, most compelling 
problems go beyond immediate 
benefits to connect with universal 
values or pulse points.



Family

Self-fulfillment

Status

Freedom

Understanding

Order Romance
Idealism

Novelty





• How do we apply these methods to public health 
messaging?



Messaging plays an important role when developing health information literacy interventions.



Messaging plays an important role when developing health information literacy interventions.



Messaging plays an important role when developing health information literacy interventions.



Messaging plays an important role when developing health information literacy interventions.



Messaging plays an important role when developing health information literacy interventions.

To connect people to further 
information and service

To socially norm a product or issue

“Be sure. Be safe. COVID-19 
testing is free of charge. Walk-
ins welcome.”



Messaging plays an important role when developing health information literacy interventions.



Messaging plays an important role when developing health information literacy interventions.



•

•

•

•

•





Hall, Jamieson K. Marshaling the gist of and gists in messages to protect 
science and counter misinformation: https://psycnet.apa.org/record/2022-
15515-004

https://www.linkedin.com/pulse/measuring-unmeasurable-effective-communication-aparajita-karimpana/
https://www.linkedin.com/pulse/measuring-unmeasurable-effective-communication-aparajita-karimpana/
https://www.linkedin.com/pulse/measuring-unmeasurable-effective-communication-aparajita-karimpana/


LinkedIn: Measuring the Unmeasurable—Effective Communication

https://www.linkedin.com/pulse/measuring-unmeasurable-effective-communication-aparajita-karimpana/


LinkedIn: Measuring the Unmeasurable—Effective Communication

https://www.linkedin.com/pulse/measuring-unmeasurable-effective-communication-aparajita-karimpana/


UNICEF: Vaccine misinformation management field guide. Guidance for addressing a 
global infodemic and fostering demand for immunization. 2020 

https://www.unicef.org/mena/reports/vaccine-misinformation-management-field-guide
https://www.unicef.org/mena/reports/vaccine-misinformation-management-field-guide


Key Points



Values are powerful motivators, so 
go deeper—tap into core values.



Benefits are in the eye of the 
beholder.



Adjust behaviors to community 
values and norms.



Facts are hard to remember.



Identify the gist in your messages and 
connect it to user’s values or emotions.



Speak to who people are and 
their values; not what the know 

or don’t know.



Show the user who they can be, 
not just what a product, service, 

or behaviour can provide.



Lead with benefits—use 
“features” as support.



Programs are more likely to be successful 
if we respond to consumer preferences.



What does this look like 
for librarians in practice?



Service-Learning. 



Service-Learning

Service-learning is an educational 
approach that combines learning 

objectives with community service 
in order to provide a pragmatic, 
progressive learning experience 
while meeting societal needs.

At Purdue, I design and lead 
service-learning courses that 

centers around trust-building and 
establishing sustainable 

information literacy interventions 
that can be tailored for use by a 
diverse range of communities.



A Case Example: Health 
Literacy Instruction for 
Diverse Communities

• In partnership with community stakeholders, 
students design health information literacy 
instructional experiences that:

• Listen to community concerns and 
questions

• Promote understanding of risk

• Promote health expert advice

• Build resilience to misinformation and 
disinformation

• Incorporate culturally appropriate 
communication campaigns that engage and 
empower communities to take positive 
action



Acknowledgements

• This presentation is based on and uses content from the Open WHO 
Infodemic Management course series. For a complete overview of the 
strategies, good practices, methods and tools that infodemic 
managers and interested librarians can use in the field to prevent, 
prepare for and respond to this phenomenon see the freely available 
courses: OpenWHO Infodemic Management Course Series.

https://openwho.org/channels/infodemic-management?q=&lang=en&category=&topic=#channel-courses
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